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Post-Covid Recovery
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The Inflation Problem

Change in Inflation Over Time Across Major Economies
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Consumer Price Index (annual % change) Current Inflation Rate Across Major Countries (03)
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A Shock to the System

Effective Date Change Cash rate target
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Households Uncomfortable...

Household Income and Consumption
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Household sector includes unincorporated enterprises; disposable income is after tax
and interest payments; saving ratio is net of depreciation.

Source: ABS, RBA



...Really Uncomfortable

Consumer Sentiment
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*  Average of the ANZ-Roy Morgan and Westpac-Melbourne Institute
consumer sentiment measure of respondents’ perceptions of their
personal finances relative to the previous year; ANZ-Roy Morgan index
rescaled to have the same average as the Westpac-Melbourne Institute
index since 1996.
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What's the Result?

Household Spend: Discretionary and Non-Discretionary

Discretfionary - Index Non Discretfionary - Index

75

50
Sepl19 Mar20 Sep20 Mar21 Sep?21 Mar22 Sep22 Mar23 Sep23

Source: ABS



Economic Strength

Australian GDP
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What Will Happen?

GDP Growth - A Recovery is Around the Corner
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Business Pressures

Identify Potential Pressures

Wage Growth to Match Inflation
Supply Costs

Reduced Demand

Passing on Costs to Consumers



Managing Cost Pressures

Profit Margin

Real Estate
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Professional...

Other
Transport

IT & Media
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Electricity
Construction
Manufacturing
Retail Trade

Accommodatio..!

Wholesale Trade
Total

54%

Profit Margin: Profit as % of Total Income
Source: ABS
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Compare Your Metrics

Construction Industry Retail Trade Industry Professional Services Industry
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Noosa: Current Population

50
Higher Median Age (38 Nationally)

4L4%
Homes Owned Outright (29% Nationally)

14%
‘High Income’ (22% Nationally)

12.1%
Mortgage Stress in 2021(8.8% in Regional QLD)



Rising Mortgage Stress

Mortgage Stress for Owner-Occupied Mortgage Holders

% Mortgage Holder population
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New Generations

m NEWS Millennials are leaving capital cities for cheaper regio..

Which regions are people moving to?

Queensland's Sunshine Coast topped the list of Australia's favourite regional

destinations, with 16.7 per cent of movers choosing it in the 12 months to September
2023.

1.

Sunshine Coast, Qld: 16.7%

2. Greater Geelong, Vic: 8.3%
3. Gold Coast, Qld: 8.3%

4.
5

Fraser Coast, Qld: 6.5%

. Moorabool, Vic: 5.8%

"By age group, millennials were found to be the ones most likely to make the move,"
the report said.

Source: ABC News; Nov23

S0, who are your customers?
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