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ASBESTOS AWARENESS MONTH AMBASSADORS
Cherie Barber, Don Burke, Scott Cam, Barry Du Bois, John Jarratt and Scott McGregor and Betty the ADRI House.
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ASBESTOS AWARENESS MONTH
Asbestos Awareness Month is the initiative of the Asbestos Education Committee working in partnership with the
Asbestos Diseases Research Institute and is supported by various Asbestos Support Groups and governments at all
levels throughout Australia.
Asbestos Awareness Month alerts Australians about the dangers of working with asbestos during home renovations
and maintenance. With Australia having one of the highest incidences of asbestos related cancers in the world, and
with confirmed cases of asbestos related cancers continuing to increase as a result of home maintenance and
renovation, exposure to asbestos fibres is considered a major threat to the health of Australians.
EVERY home built or renovated before the mid 1980’s is likely to contain asbestos. If left undisturbed asbestos
generally does not pose a health risk. However, when disturbed during renovations and home maintenance, asbestos
fibres can be released into the air and when inhaled, can cause life-threatening diseases including lung cancer, pleural
disease, asbestosis and mesothelioma, an incurable, terminal cancer.
Home renovations, particularly DIY are continuing to increase nationally. With a median gap of 40 years between
exposure and diagnosis, and with a large number of people diagnosed with mesothelioma as a result of renovating or
maintaining homes, the importance of education about the dangers of asbestos to homeowners cannot be overstated.
Working in partnership with the internationally recognised Asbestos Diseases Research Institute, Asbestos Awareness
Month is the initiative of the Asbestos Education Committee, established to promote education campaigns enabling
the Australian public to learn about the dangers of asbestos and how to manage it safely, in and around the home,
specifically when renovating.
Prior to asbestos being banned in Australia in 2003, those most affected by asbestos were asbestos miners and their
families, (first wave) followed by tradesman such as builders, plumbers and electricians and their families (second
wave) exposed to fibres brought home on worker’s clothing. With scientific studies demonstrating that current
asbestos exposure is directly linked to DIY renovations, and with every Australian home built or renovated prior to
1987 likely to contain asbestos, the acknowledged ‘Third Wave’ of victims of asbestos related diseases are
homeowners and families exposed during home renovations or maintenance.
In 2011, the Asbestos Education Committee ran their inaugural Asbestos Awareness Week which gained significant
state and national media coverage. In 2012, the campaign was expanded to include all Australian states and
territories, a community service announcement for radio and television and the world first interactive, experiential
asbestos education exhibit, Betty - The ADRI House, a mobile home build to demonstrate where asbestos can be found
in the home. In 2013, the campaign was extended from an awareness week to become national Asbestos Awareness
Month to emphasise the importance of the messaging and to allow organisations to have maximum opportunity to
participate in the campaign.
The national Asbestos Awareness Campaign has won multiple national and international awards for excellence and is
supported by celebrity ambassadors, television and radio commercials and a strategic marketing campaign through
multiple government and commercial organisations.
Asbestos Awareness Month has the support of a number of celebrity ambassadors including; Cherie Barber (Australia’s
Queen of Renovating), Don Burke, Scott Cam, Barry Du Bois, John Jarratt and Scott McGregor.
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ASBESTOS EXPOSURE HAS BEEN DIRECTLY LINKED TO
DIY RENOVATIONS!
The need to educate ALL Australians about the dangers of asbestos is vital! A study (MJA in press) by Professor
Anthony Johnson et al into ‘The prevalence of self-reported asbestos exposure during home renovation in NSW
residents’ showed:
 60.5% of do it yourself (DIY) renovators reported being exposed to asbestos during home renovations.
 53% reported their partner and 40% reported their children were also exposed to asbestos during home DIY
home renovations.
 Non DIY renovators were less likely to be exposed or have their families exposed.
 58% of DIY renovators cut AC Fibro Sheeting – this was the most common activity resulting in asbestos
exposure.
 37% of DIY renovators reported using a power tool to cut asbestos products.
Thus asbestos exposure is common during home renovations.

AUSTRALIANS NEED TO LEARN THE DANGERS OF ASBESTOS WHEN RENOVATING OR MAINTAINING HOMES!

KEY FACTS ABOUT ASBESTOS IN THE HOME
1.
2.
3.
4.

5.
6.

7.

8.

Every home built or renovated in the years leading up to 1987, most likely contains asbestos!
A conservative estimate is that 1 in 3 homes in Australia contains asbestos including brick.
If asbestos is undisturbed it generally does not pose a health risk.
Many Australians may unknowingly be putting their health and the health of their children, and neighbours at risk
because they don’t really understand the dangers of working with asbestos or know where it might be found in
and around their home.
During renovations or the demolition of homes containing asbestos, asbestos fibres can be released into the air
and be inhaled leading to asbestosis, lung cancer and mesothelioma.
Not only homes constructed of fibro contain asbestos. Asbestos may be found in every room in the home. It may
be behind wall and floor tiles, in walls, ceilings, under floor coverings including lino and carpet and around hot
water systems.
Only scientific testing of a sample of material by an accredited National Association of Testing Authorities (NATA)
asbestos testing laboratory can confirm the presence of asbestos. For information on testing and accredited
laboratories in your area, visit www.nata.asn.au or call (03) 9274 8200.
If asbestos materials are in good condition, paint them and leave them alone.
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BENEFITS TO PARTICIPATING COUNCILS
Since engaging the support of local governments across Australia, the number of registered councils actively
participating in the Asbestos Awareness Month campaign reached 343 councils in 2014 with varying levels of
involvement.
In 2015, we encourage ALL councils throughout Australia to register and participate in this initiative. By conducting
the campaign throughout the month of November, every Council nationally has a broad time period in which to action
activities to engage with their communities.

HOW TO REGISTER YOUR PARTICIPATION
Councils Australia-wide are invited to participate in Asbestos Awareness Month 2015 with numerous benefits to those
local governments who participate.
Councils are the first point of contact with their communities. By participating in the campaign, Councils actively
engage with their community to promote awareness of asbestos in and around homes and the dangers to
homeowners, renovators, tradesmen and handymen when asbestos is disturbed.
Importantly, participation in the campaign can also aid in preventing the dumping of asbestos in communities by
raising awareness of the issue through local media and events.

BENEFITS TO PARTICIPATING ORGANISATIONS INCLUDE








Awareness of the organisation taking a leadership role in addressing asbestos issues at a local level.
Inform your members about the safe management of asbestos.
Reduce incidences of unsafe asbestos management practices.
Reduce incidences of illegal dumping of asbestos products.
Recognition as being a major contributor to Asbestos Awareness Month on asbestosawareness.com.au.
Low cost to participate - access to pre-prepared relevant information and images.
Leverage organisation’s brand in line with national media and advertising associated with the campaign.

EASE OF USE FOR COUNCIL PARTICIPANTS
To make it easy for your organisation to participate, all campaign collateral is easily downloadable from the
asbestosawareness.com.au website including; posters, flyers, pre-prepared media templates, photographs of
asbestos products commonly found in homes, copy and graphics for print and online use, and the Asbestos Awareness
website logo which can be utilised to promote awareness including on websites and social media pages.

REGISTERING ORGANISATION PARTICIPATION IS EASY
To access all council materials, you need to register your participation in the campaign.
 To register, participation at www.asbestosawareness.com.au and click ‘participate’.
 Once registered, you will be emailed the secure login password. To download materials visit the downloads
page and click the ‘secure login’ button on the top right of the downloads page.
 Enter your password and all ‘Organisation Participation’ materials are available.
 You can download the entire folder, specific folders or individual files. The choice is up to you.

SOCIAL MEDIA
# Hashtags
#AsbestosAwareness
#BlueLamington
#GetTokNOwAsbestos
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ASBESTOS AWARENESS MONTH AWARDS
Organisations who actively participate in the
Asbestos Awareness Month Campaign will be
eligible to enter the 2015 Asbestos Awareness
Month Campaign Awards dubbed the “Betty
Awards”. Details of the awards are available on
asbestosawareness.com.au
in
the
Asbestos
Awareness Month section.
To be eligible for the awards entrants must register their intended participation in
Asbestos Awareness Month before the conclusion of November. Only registered
participants will be eligible for the awards and will be contacted after registration with
details of how to submit an award entry submission.

2015 ASBESTOS AWARENESS MONTH CAMPAIGN AWARDS CATEGORIES
Council Awards
 Most Innovative Asbestos Awareness Month Council Campaigner: National
 Most Active Asbestos Awareness Month Campaigner: Metropolitan Council*
 Most Active Asbestos Awareness Month Campaigner: Regional Council*
* It is intended one Metropolitan & Regional award will be issued to a council
in each state and territory. If no entries are received or the quality of the
application does not meet the standard, no award will be presented.
General Awards
 Best Asbestos Awareness Month Campaigner: Association or Community
Group
 Best Asbestos Awareness Month Campaigner: Business or Corporate
 Best Asbestos Awareness Month Campaigner: Government Department or
Organisation
 Best Asbestos Awareness Month Campaigner: Individual

2015 Most Active Asbestos
Awareness Council NSW
Regional & Runner-Up Most
Innovative Asbestos
Awareness Campaigner:
Wollongong City Council

2014 BETTY AWARD WINNERS
For the 2014 Betty Awards video visit https://vimeo.com/123573916. The full list of winners is available at
asbestosawareness.com.au.

2015 Most Innovative Asbestos
Awareness Campaigner & Most Active
Asbestos Awareness Council QLD
Regional: Mornington Shire Council

2015 Most Active Asbestos
Awareness Council VIC Metro:
Nillumbik Shire Council
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CAMPAIGN RESOURCES
To assist organisations we have pre-prepared a variety of resources that can be easily downloaded from the
Downloads page at asbestosawareness.com.au. Registered participants receive additional resources via a login area.
1. Audio Visual:
i.
Radio ads – for use in place of “on hold” music for telephone systems.
ii.
Television ads – for use in organisation shop-front displays if relevant.
2. Blue Lamington Downloads – information to promote a Blue Lamington Doo
(morning or afternoon tea for staff and community stakeholders).
3. Briefing Notes.
4. Brochures and Flyers – in both print-ready files and in PDFs.
i.
English and multilingual posters (A4/A3) and flyers
5. Organisation Information Kit (this document).
6. Images & Graphics:
i.
Graphics – Asbestos Awareness Logo, website banner tiles, email
signature for use in outgoing emails.
ii.
Photographs of asbestos products and other relevant images.
7. Media Release:
i.
Media Release templates for Awareness Month and a Blue Lamington
events - organisation may add their logo, a quote from the CEO and distribute to your local print, radio and
if relevant, television media. (registered downloads)
ii.
Background Promotional Copy – 50, 100, 115, 150, 300, 350 and 500 words.
8. Pull-Up Banner artwork which include house diagram and photographs.
9. Web Tiles & Email Signature.

ACTIVITIES THAT COUNCILS ARE INVITED TO UNDERTAKE
1. Distribute media release to promote council’s support for asbestos awareness.
2. Feature the Asbestos Awareness Logo on all council material to promote the website.
3. Feature Asbestos Awareness Banner Tiles and links to asbestosawarness.com.au:
a) Include details about Asbestos Awareness Month on your ‘What’s On’ or ‘News’ pages.
b) Include general asbestos awareness information and URL link on your environment, development & planning,
waste management or asbestos management webpages so information is accessible all year round for
homeowners.
4. Mention asbestos awareness in the Mayoral column.
5. Publish information in council’s e-newsletter and newsletter.
6. Publish information on council’s website and intranet sites.
7. Print posters and brochures and display in all council offices and buildings.
8. Council staff utilise the Email Signature to feature in all outgoing emails.
9. Host information sessions for staff and various groups in your community.
10. Hold a ‘Blue Lamington Drive’ morning or afternoon tea as a forum to discuss asbestos awareness with staff
and/or guests from external groups.
11. Utilise the radio and television ads on your website and use the radio ads as your ‘on hold’ message on phone
systems
12. Promote Asbestos Awareness on council’s Facebook Page and on Twitter.
13. Promote Asbestos Awareness to all relevant groups in your community to engage their support for the campaign
including; TAFE, Trade schools, all trades and trades associations relevant to building and renovating and local
hardware stores.
14. Promote the Asbestos Awareness message on all council materials distributed to the community including rate
notices and newsletters. This can be done simply by including the Asbestos Awareness logo.
15. Utilise pull-up-banner artwork to produce a permanent asbestos awareness display that can feature in council’s
foyer and at asbestos awareness events.
ASBESTOS AWARENESS MONTH 1 – 30 NOVEMBER
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BETTY - THE ADRI HOUSE
‘BETTY – THE ADRI HOUSE’ IN THE COMMUNITY
In 2012, we launched ‘Betty the ADRI House’, a world-first experiential
marketing tool designed for transportation to communities
demonstrating asbestos locations in homes.
Since launch, Betty has been a feature at the Sydney Royal Easter Show
and the Sydney Home Show. She has also held many media call events
while touring more than 25,000 kilometres throughout NSW and Victoria
to spread her important message about asbestos in and around homes
and how to manage it safely throughout hundreds of communities.
The success of Betty in promoting asbestos awareness can be measured
effectively through monitoring the traffic to asbestosawareness.com.au.
Whenever Betty is on the road, daily website traffic increases by as much
as 45%. To see Betty engaging with communities, visit Betty’s Facebook
page: Betty the ADRI House – Asbestos Awareness.

BETTY TOURS DURING ASBESTOS AWARENESS MONTH
Betty – The ADRI House will once again be on the road during Asbestos
Awareness Month holding media call events and visiting as many
communities as possible. Following Betty’s hugely successful tour
throughout Victoria during national Asbestos Awareness Month 2014, in
2015 Betty will tour QLD for the first time taking her message as far north
as Cairns.
The Model Asbestos House known as “Betty” clearly identifies where
asbestos containing materials may be found in dwellings and shows that it
is not just found in a building’s walls or eaves.
“Betty” is an excellent educative tool that will raise the awareness of where
asbestos can be found in people’s homes and what can be done to minimise
the risks of exposure to this deadly material.
“Betty” visited Holroyd last year during Awareness Week and was a great
success as the centre piece in attracting the community’s attention by
displaying the hidden dangers that lurk within a house containing asbestos.
Michael Rogers, Coordinator Strategic Planning
Holroyd City Council

BETTY’S FIGURES
Weight: 1.42 Tonne - Towbar Weight: 100kg
Body Length With Draw Bar: 5.5m Long  House Length: 3.6m Long
Width: 2.4m Wide  Height: 2.9m Tall
Power: 240v (Betty also has her own generator!)
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HOW TO HOST A BLUE LAMINGTON DRIVE

A vital part of raising awareness of asbestos among communities is
creating a forum for discussion. We’re inviting all Australians to hold
a Blue Lamington Drive during Asbestos Awareness Month (1-30
November). The Blue Lamington’s bearing a colour similar to natural
asbestos fibres - are intended to raise awareness of the dangers of
asbestos and to generate vital funds for the Asbestos Diseases
Research Institute (ADRI) and support groups across Australia.
Anyone can hold a Blue Lamington Drive at home, at work or at school. It’s fun and easy to do. By holding a Blue
Lamington Drive Australians will help raise awareness among colleagues, family, friends, neighbours, schools,
professionals and the wider community of the dangers of asbestos when renovating or maintaining homes. And, in
collecting gold coin donations, will raise vital funds to support essential research into asbestos-related diseases
including mesothelioma, an incurable cancer that can develop as a direct result of exposure to asbestos fibres.

ORGANISATION PARTICIPATION IN THE NATIONAL BLUE LAMINGTON DRIVE
Organisations Australia-wide are invited to host a Blue Lamington morning or afternoon
tea as part of the Asbestos Awareness Campaign’s national Blue Lamington Drive. By
holding a morning or afternoon tea organisations will create conversation among various
groups to promote education about asbestos products in and around homes and how
best to manage them.

EDUCATE ORGANISATION STAFF
Hosting a Blue Lamington morning or afternoon tea for staff will help educate employees
about the dangers of asbestos when renovating or maintaining their homes and inform
them of organisation’s activities and policies regarding asbestos management in their
communities.

EDUCATE MEMBERS
Organisations can host a Blue Lamington morning or afternoon tea for
members – all those who need to know about the dangers of disturbing
asbestos and can pass on the vital message of asbestos awareness to
others.

REGISTER TO HOST A BLUE LAMINGTON DRIVE TODAY
Participants can register at www.bluelamington.com to download all the
information and resources needed including; invitations, recipes, posters
and flyers and a media release template that you can add the event
details to and invite community members. You can follow Blue
Lamington on Facebook www.facebook.com/bluelamington.
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ASBESTOS EDUCATION COMMITTEE &
ASBESTOS AWARENESS MONTH (NOVEMBER)
The Asbestos Awareness Month campaign is overseen by SafeWork NSW, the ACTU, the Asbestos Safety and
Eradication Agency and James Hardie and supported by the Asbestos Diseases Research Institute. Funding for this
campaign was provided by James Hardie Industries SE, the Asbestos Safety and Eradication Agency, the Environment
Protection Authority and the Heads of Asbestos Coordination Authorities.
In 2011, the Asbestos Education Committee (AEC) in partnership with the Asbestos Diseases Research Institute (ADRI)
conducted a NSW based campaign to educate homeowners about the dangers of asbestos when renovating or
maintaining homes. Following the success of the NSW Asbestos Awareness Campaign, the AEC and ADRI launched a
national campaign, Asbestos Awareness Week 2012. In 2013, the AEC and ADRI launched a national Asbestos
Awareness Month.
In 2015 the aim is to grow the campaign to reach as many Australians as possible including homeowners, renovators,
tradesmen and handymen.

ASBESTOS DISEASES RESEARCH INSTITUTE
As a response to the increasing incidence of malignant mesothelioma in Australia, the Asbestos Diseases Research
Institute (ADRI), located in the Bernie Banton Centre, Concord NSW was opened by the then Prime Minister, the Hon.
Kevin Rudd in January 2009. ADRI was established by the Asbestos Diseases Research Foundation (a charitable not-forprofit organisation) dedicated to preventing asbestos related diseases. The ADRI’s primary objectives are to:
Improve the diagnosis and treatment of asbestos-related disease and at the same time to contribute to more effective
measures to prevent exposure to asbestos. With the establishment of the ADRI, as the first stand-alone research
institute dedicated to tackling this silent and still increasing epidemic, Australia has taken a vital step forward in the
international fight against asbestos-related diseases.

NATIONWIDE GOVERNMENT SUPPORT
Asbestos Awareness Month is supported by the federal Asbestos Safety and Eradication Agency and governments in all
states and territories at all levels including local governments with a record number of Councils nationally registering
their participation in the national campaign to raise awareness of the dangers of asbestos in local communities.
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